MASONIC MARKETING SERIES

Social Media

USING A FACEBOOK PAGE FOR YOUR ORGANIZATION



Introduction

In today’s increasingly digital world, social media is an essential tool for
communicating. Social media platforms like Facebook allow us to share
content with a large audience, network with our communities, and engage
in conversations with people all over the world.

As Masons, we can use Facebook to connect with our Brothers and show
the world what Freemasonry is really about.

However, it can be hard to know where to begin. Whether you have only

used Facebook for your personal account or you are new to the platform
altogether, managing a Facebook Page for your Masonic organization is a
whole new project.

That’s why we have compiled this list of Facebook tips and best practices
for Masons. This e-book will help you set up a Facebook Page and learn how
to use common features to better connect with the Masonic community.

Of all social media platforms, Facebook is best for building an online
community. As Masons, we can use Facebook to share events,
announcements, inspirational stories, educational resources, and more.

Below are a few content ideas to get you started, but feel free to experiment
with other types of Facebook posts. Test out your ideas and see what
resonates with your Page followers:

e Announcements of upcoming Masonic events

o Photos and recaps of recent meetings or gatherings

e Fundraising initiatives

e Charitable efforts in local communities

e Spotlights on Brother Masons

o Stories of Brothers’ accomplishments

e Masonic trivia and historical facts about Freemasonry
e Quotes from famous Freemasons
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Facebook Pages

Everybody who signs up for a Facebook account gets a Facebook profile for
his or her personal use. Your personal profile is meant for sharing updates
about your personal life and connecting with family and friends.

When using Facebook for your Masonic organization, you need to setup a
Facebook Page, which is the equivalent of a Facebook profile for businesses
and organizations. Just as you do on your personal profile, you can post
updates to a Page. Instead of adding friends, people can “like” your Page

to see updates about your posts, photos, and videos in their news feeds.

If a Page already exists for your organization, ask the current Page admin
to give you access to manage the Page. If your Masonic organization
does not already have a Facebook Page, you can create one by going

to www.facebook.com/pages/creation and following the on-screen
instructions.

Create a Page

Connect your business, yourself or your cause to the worldwide community of people on Facebook. To get started, choose a Page category.

1
’

Business or Brand Community or Public Figure

Showcase your products and services, spotlight your brand and Connect and share with pecple in your community, organization,
reach more customers on Facebook. team, group or club.

Get Started Get Started
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Facebook offers many ways for you to customize your Page. We recommend
starting with the basics:

e Add a profile photo and cover photo

e Show off your Masonic logo or seal in your profile picture.

o Forthe cover photo, you can feature photos of Brother Masons,
Masonic buildings, or images to promote upcoming events. We
recommend updating your cover photo regularly to keep your Page
fresh and relevant. For example, you can highlight a photo from a
recent event by making it your new cover photo.

e Photo specifications: Profile photos should be 170 x 170 pixels.
Cover photos should be 820 pixels wide x 312 pixels tall.
e Looking for a photo to use? Check out our “Not Just a Man. A

Mason.” campaign at www.notjustaman.org/facebook for free

Masonic images that are already sized for Facebook.

Not Just a Man.ﬁ
A Mason.
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e Add basic information to your Page to tell people what your Masonic
organization is all about. You can include a concise description of what
you offer to current and prospective members. You should also include
contact info and a link to your website so that people know where they
can learn more.

« To add info to your Page:

e Click About on the left side of your Page.

o Click Edit Page Info.

o Click the section you want to edit and add info.
e Click Save Changes.

GENERAL

Description

Categories

CONTACT

Phone Number

Website

Email

The 32° Scottish Rite Freemasonry, NMJ is a fraternity
committed to going deeper into the highest principles and
teachings of Masonry. It is open to all Master Masons looking
to continue the journey of self-discovery and find a greater
sense of purpose.

Monprofit Organization X Charity Organization

+1 w | (781) B62-4410

Extension (optional)

My Page doesn't have a phone number

http://www.scottishritenmj.org

My Page doesn't have a website

membership@supremecouncil.org

My Page doesn't have an email
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e Customize your Page’s tabs

e Onthe left-hand side of your Facebook Page, you will see a list
of tabs such as “Home,” “About,” “Photos” and “Videos.” Explore
each of these tabs to see what sort of content you can include
for your Page.

e Beyond the default tabs that are on every Facebook Page, you
can also add other tabs like “Events,” “Groups,” or “Shop.” We
recommend only including categories that are relevant to the
content you post on your Facebook Page. This makes it easier
for people to navigate your Page.

e To add, remove, reorder, or customize your Page’s tabs, go to your
Page and click Settings. Then click Templates and Tabs in the left
column.

4+ General

Templates and Tabs
¥ Messaging
Configure actions and tabs for your page

# Pageinfo [

22 Templates and Tabs

4 Event Ticketing Templates

i Choose a template with default buttons and tabs designed to help your Page
= Post Attribution

@ Notifications
. Current Template: Edit
MNonprofit
@ Messenger Platform g

Messenger Reviews

Tabs

Click and drag a tab name to rearrange the order. The tab order also determines the order
of the sections people see at the top of your Page.

¢ Facebook Badges

L Page Roles

Use default tabs

People and Other Pages OFF
Turn on default tabs to use the tabs we think will be most successfu
Preferred Page Audience far your fype of Page
4, Authorizations
s* Branded Content Home Settings
() Instagram
Fundraisers Settings
7 Featured
m« Crossposting About Settings
Page Support Inbox
Events Settings
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Posting

Posting regularly on Facebook is the best way to keep your followers up
to date and inspired. You can post stories, quotes, photos, videos, events,
and more. We recommend posting a variety of content to keep your page
interesting and your users engaged.

How often should you post? We recommend posting at least three times
per week, but no more than once per day. This frequency gives you the best
chance of having your posts appear in your followers’ news feeds.

Typically, the best time to post to Facebook is during the afternoon between
1:00 p.m. and 5:00 p.m., but the best way to truly find the right times for
your audience is to experiment with varied times and monitor how well your
posts perform. Each audience is unique, so find what works for you.

 Inthe center of your page @
underneath the cover photo
is a button that says “Create

Create Post

]E.‘ Photo/Video ° Get Messages Feeling/Activity

Post”. To publish a new post
immediately, click here. (See below for instructions for scheduling
posts for a later time.)

o Within this field, write your post copy, including any photos, videos,
or article links you want to share.

e Toschedule a post to be
published on a later date or
time, you’ll need to publish
your posts in Creator Studio.

Manage Page

Inbox
® 1 new message & 21 new comments

Events
Resources & Tools

Creator Studio

@ G @ [0 @

Manage Jobs v

Notifications
® 107 new

»
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New Post

General

Post Text and Links.

This is a sample Facebook post.

=

Media

Share photos or a video

I8 Add Photo D Add Video @ Golive

Link Preview - Optional

Link preview off

32nd Degree Scottish Rite Freemasonry, NMJ
Just now - £

This is a sample Facebook post.

oY Like (J comment /> Share Q-

(O Schedule Post

" Save as Draft

(¥ Backdate

¥ Publish -

e Once in Creator Studio, click the box at the top of the page that says
“Post Something...”. A pop-up window will appear where you can add
text, photos, and videos but also see a preview of what your post will
look like on users’ desktop and mobile feeds.

You can also schedule a post to
be published at a later date by
clicking on the small arrow next
to the blue “Publish” button.
Another pop-up window will
appear where you can select
the day and time you wish to
schedule.

Schedule Post x
Select a date and time in the future for your post to be
published.

B Jul 12,2021 © 1z.20Pm
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Photos

We recommend including images in your Facebook posts as a way to visually
tell your stories. Images are extremely easy to add to Facebook and are far
more likely to capture viewers’ attention than plain-text posts. (Videos are
even better, so if you have compelling videos, you should use them!)

You can insert images into a post by clicking “Photo/Video” and selecting
image files from your computer. You can also drag an image file directly into
the post box.

@ Write a post...

B Photo/Video o Get Messages ... Feeling/Activ...

You can “tag” individuals who like your
Page in photos after the photos have
been published. This means that the
individual can see that you’ve added a
photo of him or her on Facebook, and
your audience can also see and visit
that individual’s profile. Click on the
photo, click “Tag Photo” at the bottom
of the screen, and type the person’s
name to tag him or her.

Creating a photo album is an easy way to feature a group of related images
(i.e., photos from an event). Albums can also help you organize your photos
in a way that makes it easy to access them in the future. Here’s how to
create an album:

On the left-hand side of your Facebook Page, click “Photos.”
Select “Create an Album.”
Import your photos into the album.
Enter an album title.
Optional:
e Add an album description
e Add alocation where the photos were taken
e Tagindividuals in the photos

A o
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Events

Creating a Facebook event listing is a great way to spread the word about
an upcoming event. You can use this function for monthly meetings, charity
events and fundraisers, degree dates, family gatherings, reunions, large-
scale meetings, and training sessions. It’s also a great way to keep an eye on
RSVPs so that you know who is attending your event.

Below is an example of a Facebook event page. It tells the audience what
the event is, where and when it will take place, and who is hosting the
event. You can include all important details about the event and post in the
days leading up to the event with any relevant updates for guests.

# Write Post  [8] Add Photo/video [N Live Video Create Poll

@ Write something,

5 Went - 25 Interested
Share this event with your followers

Details

o Giv gT dy glbldyfg ng fueled by the power of sor
nov - Giving Tuesday madia and your collabor
Public - Hosted by 32nd Degree Scottish Rite Freemasonry,

ki Donate to any of the Scottish Rite Charities to support #NMJGives now

through Tuesday! Go to DonateRite.org and give your tax dedumme gift.

¥ Interested = Going
About the Venue

o Tues.day Nevemberzs 2017 at 12 AM - 11:55 PM
> More than

o 382nd Degree Scottish Rite Freemasonry NMJ Show Map ree Scmhl’ﬂ H{i Eﬁa §50nry
33 Marrett Rd, Lexington, Massachusetts 02421 2 aniz:

About Discussion

1. On the left side of your Facebook Page, click “Events.”

2. Click the blue “Create Event” button.

3. Add a catchy event photo, title, location, and description. Make sure
to note the date and time of the event, too. All of these are important
details about why people should come to your event, and where and
when it’s taking place.

4. When you create your event, it will show up on your Page feed, but
you’ll want to make sure to keep promoting it regularly in the weeks
or months leading up to the event. You can simply copy the URL of the
event page and paste it into a new post on your Facebook Page.

5. You may also want to keep attendees updated and excited about the
event in the days leading up to it. You can post a message or photo
within the event page, and attendees will receive a notification about it.

SOCIAL MEDIA: USING A FACEBOOK PAGE FOR YOUR ORGANIZATION

10



Likes, Comments, and Shares

Facebook users can engage easily with the content you post in a variety
of ways. Maintaining engagement is key to retaining and growing your
audience, and getting users to take action, whether that be signing up
to be a member or attending an event.

Users can “react” to your post, choosing to simply “like” what you
published, or respond with a more specific emotion: Love, Haha, Wow,
Sad, or Angry.

Users can also comment on your post. Comments may be as simple as
someone saying he or she enjoyed your post. Or a user could ask a specific
question about what you posted. Users can also “tag” their friends in a
comment if they want that friend to see your post. Users and Page admins
can react to others’ comments with reactions (Like, Love, Haha, Wow, Sad,
or Angry) or directly reply to a comment by clicking “Reply.”

Users can also share posts from your Page with their friends by clicking
the “Share” button. This is a great way to extend the reach of your content
because more people will see what you’re posting.

It’s important to monitor all of this activity by checking notifications and
messages regularly. You can do so by clicking “Notifications” at the top

of your Page. When you regularly check notifications, you can see if your
followers are enjoying and engaging with what you’re posting. You can see
which posts perform better and which aren’t as popular.

It’s also important to review your notifications for anything that needs
aresponse. Itis essential to respond to comments and direct message
inquiries within a timely manner. This ensures strong customer service,
while also showing your audience that there is a real human behind
the Page.
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Private Messages

Facebook makes it easy for individuals to ask Pages questions via private
messages. This means that no one else can see the conversation. At the top
of your Page is a “Send Message” button. A user may reach out to you with
a specificinquiry. It is important to respond to these messages in a timely
manner, as these people may be potential new members, or they may be
members with concerns that need to be addressed immediately. You can
access all direct messages you’ve received by clicking “Inbox” at the top of
your Facebook Page, and then clicking “Messenger” on the left.

Boosted Posts

Boosting a Facebook post means that you’re paying Facebook to extend the
reach of your content. You can boost a post that’s already been published
on your Page or boost a post right away, the moment it goes live.

Just because you post something on Facebook doesn’t mean that people
will see it. Why don’t all Masons see what you post on Facebook? Well, there
are two reasons:

e Theydon’t “like” your Facebook Page, so the content you postisn’t
featured in their news feed.

o Evenifthey do “like” your Page, they may not see everything you post.
Due to the amount of content being published, Facebook has made
updates to its platform so that users are more likely to see things that
Facebook believes they will enjoy and engage with. Unfortunately, this
means that not all content is visible by all of your followers, even if it’s
great content!

Boosted Facebook posts address both of these concerns. Boosting a post
helps you to:

e Reach a larger audience, even among your followers

e Get more people to like, comment, share, and click on your content

e Reach new people who are likely interested, but who don’t currently
follow your Page
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You can control how big a reach your post gets by setting the following
parameters: audience, budget, and duration. We explain how to adjust each
of these in our step-by-step guide below.

e Audience - Who do you want to see your boosted post? You can select
demographics like age, gender, location, and interests.

e Budget - How much do you want to pay? You can control your spend
with budgets as low as $1/day.

e Duration - How long do you want your post to be boosted? You can
run your ad for as long as you’d like—a single day, a week, or until you
manually turn it off.

You can either boost a new post from the outset or an existing post that has
already been published.

@ Create Post Create Post X
]ﬁ‘ Photo/Video ° Get Messages Feeling/Activity 32nd Degree Scottish Rite Freemasonry, NMJ
@ Public
NEW POST: Write something to 32nd Degree Scottish

, . Rite Freemasonry, NMJ...
If you’re posting from the home

page of your Facebook page, you Adld to Your Post @Wo -

can boost a post by switching the ¢ BoostPost ©
* Get more people to see and engage with your post. You'll

blue « Boost Post” ta b on. choose 'EETI ngs after you click Post ‘

A pop-up window will appear open that will allow you to select the
audience, budget, and timeframe of the promotion (see below).

EXISTING POST:

Sometimes, you may notice that a post’s engagement is lower than you’d
like. Or you may want a high-performing post to be distributed to new
people who don’t already like your Page. In either case, you can choose
to boost the post to get better results.

Get More Likes, Comments and Shares TO bOOSt a post after it has been

This post is performing better than 65% of other posts on your Page. . .

R T R published, find the post that you
Si:\]; Reached ::gzagements Want to bOOSt and C“Ck the blue

[Boost Post] button.
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After clicking the Boost Post button, choose your target audience. Targeting
your audience is an excellent way to share your post with those who are the
most likely to be interested in your specific content.

You can target only people who currently like your Page, or even target their
friends. Sometimes you may want to target a specific demographic based
on age, location, gender, or interests, which allows you to reach people who

don’t already like your Page.

AUDIENCE

» People you choose through targeting Edit

Location - Living In United States: Massachusetts
Age 18 - 65+

People who like your Page

People in your local area

Create New Audience

Edit Audience

Make sure to save your edits once you're done.
Gender @

All Men Women

Age @
1B - 65+ w
Locations @

United States
@ Massachusetts

Detailed Targeting @

INCLUDE people who match at least ONE of the following @

sts o behaviors Browse

Exclude People

Select “People you choose through targeting” and click “Edit.” From there,
you can define your audience however you’d like. You can add or remove
locations, set an age range, and even include people who are interested in

specific topics or pages.

Once you’ve defined your target
audience, decide how long you
want your post to run—a day,

a week, two weeks, or until a
specified date in the future. Keep

in mind that if you’re boosting a
post about an event or specific
recruitment period, you’ll only want
to boost it during the time you’re
accepting sign-ups.

Next, select a budget. The minimum
is $1 per day, but the more you

DURATION AND BUDGET

Duration @

-
Days 10 _ End date [ Aug 24, 2019

Total budget @
$37.00 USD hd

Estimated People Reached @

330 - 940 people per day of 2,900,000
L]

Refine your audience or add budget to reach more of the people
that matter to you.

You will spend $3.70 per day. This ad will run for 10
days, ending on Aug 24, 2019.
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spend, the more people your post will reach. You can experiment with
different amounts on different posts to see what works best.

To pay for the boosted post, you
can use a credit card, debit card,
or PayPal account, or you can pay

Select a Payment Method 3 Help

ADD @ TN EYTHRE MEtnod 00 0 FaTHDo0 AQS SCCoUnt - TEmS Apphy

Show payment methods for:  Usited Slales -

directly from your bank account.

= Credit or Db Caed mﬂ'_:

You won’t be charged right away. Card Nursber Expaation
As your boosted post runs, the =
costs will accrue and you will be
charged later. Facebook will charge
you when you reach your billing
threshold or on your monthly pier R
bill date, whichever comes first.

So don’t be surprised if you see
multiple charges or if the charges go

Security Code @ Billing 2ip Code

PayFal ParyPoi

Laarn More

Fve & COupon o redsam

through after your boosted posts have stopped running.

Once you select your payment method, you’re done! Note that Facebook
reviews all boosted posts, so it may take a while before you see yours
published. You can check the status of your boosted posts at any time by
looking at the Delivery column of your Ads Manager.

Be sure to keep an eye on how your boosted post is performing—you

can find this in the “Insights” tab at the top of your Facebook Page. Here,
you’ll see a list of all of your posts (including boosted ones) and how many
reactions, comments, shares, and clicks they have each received.

Try experimenting with different boosted post parameters—audience,
duration, and budget—and see if any works particularly well for your posts.

Conclusion

We hope that this introduction to Facebook helps you get started in the
world of social media. If you follow these simple tips and tricks, you will be
well on your way to creating a Facebook Page that brings Brothers together
and shares the light of Freemasonry.
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