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What is Email Marketing?

Email marketing is an effective way to communicate with members and
prospective members, keeping them up to date on your latest news, events,
and offerings.

According to leading email marketing expert, Constant Contact, 61 percent
of consumers enjoy receiving emails weekly, and 38 percent would like
emails to come even more frequently. People want to hear from you, and
email is a great way to share your message.

If you’re new to email marketing, don’t worry! This e-book will give you
tips on how to get started with email marketing. From creating emails to
monitoring results, we’ve got you covered. Also, many services provide
templates, how-to guides, and customer support services to answer your
questions.

Email tools like Gmail, Yahoo Mail, or Outlook are great for personal email
use or when you are sending an email to a few recipients at a time. But
dedicated email marketing software makes it easy to send emails to a large
group of people with just a few clicks.

Instead of copying and pasting email addresses into the BCC field, it’s
much easier to manage your master list of email subscribers by using

an email marketing tool. And if people want to unsubscribe, you won’t
have to manually remove them from your list, since they can just click an
unsubscribe link to remove themselves.

Using email marketing software also opens up new design possibilities
for your email. No longer confined to simple text-based emails, you can
exercise your creativity by designing visually appealing layouts.

Email marketing software also comes with a suite of reporting tools that
help you track email performance. You can see how many people opened
your email, how many people clicked, which links they clicked on, and
more. You can’t see that in Gmail!
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Sign Up for Email Marketing Software

There are many email marketing services that make it easy for beginners to

get started. Mailchimp and Constant Contact are our top picks for new email
marketers, but feel free to research other options and use any software that
you feel comfortable with.

Mailchimp is the most popular email marketing software
around. With over 11 million active customers sending a
combined total of 1 billion emails per day, you’ll be in good
company if you choose to use Mailchimp.

The software is intuitive and easy to use for beginners. Mailchimp even
offers a free plan, so it’s simple to get started! As your email marketing
strategy becomes more sophisticated, you can also take advantage of
Mailchimp’s advanced features like automation and personalization.

To sign up for Mailchimp, go to login.mailchimp.com/signup and create an
account. You can get access to all of the basics for free, or you can choose
one of the other plans to unlock additional features.

d . h Mailchimp Recommends $usD  +
account PLAN Premium Standard Essentials Free
Find your people. Engage your customers. Build your brand. Do it all Advanced features for  Better insights for Must-have features All the basics for
with Mailchimp’s Marketing Platform. Already have an account? Log in pros who need more growing businesses for email senderswho  businesses that are
‘customization. that want more want added support. just getting started.
) customers.
Email
PRICING Starting at Starting at Starting at
00
Username $299 $149 $Q9 $
amonth amonth amonth
Password @ Show
Calculate your price Calculate your price Calculate your price
TOP FEATURES Everything in Everything in Everything in Free, 7 marketing channels
® One lowercase character @ One special character Standard, plus: Essentials, plus: plus: )
1-click automations
® One uppercase charaoter @ 8characters minimum Advanced Automation series All email templates
Basic templates
® Onenumber segmentation . .
Retargeting ads A/B testing Marketing CRM
Multivariate testing Custom templates Custom branding
By clicking the "Get Started!” button, you are Unlimited seats and Advanced audience 24/7 award-winning
role-based access
creating a Mailchimp account, and you agree to insights support
Mailchimp's Terms of Use and Privacy Policy. Phone support
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/. Constant Contact is another popular option for email

Consta marketing. With over 400 mobile-friendly email templates to
Contact choose from and an easy-to-use drag-and-drop editor, you
can create modern emails that will look good on any device.

If you have any questions on how to use the software, Constant Contact’s top-
notch customer support team can help you via phone, email, and live chat.

To get started with Constant Contact, you can sign up for a free 60-day trial
at www.constantcontact.com/signup.jsp. After that, email plans start at just
$20/month. Your subscription cost will vary based on the features you need
and how many contacts are on your email list. There’s no commitment and
no risk since Constant Contact offers a 30-day money-back guarantee.

ConstantContact .= oW

Start FREE Today!
No credit card required.

usD (3)

Price based on list size.

How many email contacts do you have?

mmmmm

List Size Monthly 6-mo. Prepaid 12-mo. Prepaid

s20 Jmo. after
free trial $18.00 (10% off) $17.00 (15% off)

Create Your Email List

When it comes to email marketing, your contact list is your most valuable
resource. The more people you can reach with your message, the more
impact your emails will have.

Your audience members will also drive your email marketing strategy.
What do they want to see in their inbox? You should aim to send content
that engages, entertains, or informs your email subscribers.
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The first step to creating your email list is to add existing contacts to your
email marketing software. Do you have a list of email addresses in an Excel
file? Maybe you have a list in your email address book or written down

on a piece of paper. Follow the instructions from your email marketing tool
to import these email addresses, and you’ve just created your first
subscriber list!

Add subscriber Where do you want to import contacts from?

Use settings from last import

Want to subscribe more than one person at a time? Import a list Your last import was from a CSV on Oct 10, 2018 11:13 am
@ CSV or tab-delimited text file

Email Address * Import contacts from .csv or .txt files

Copy/paste from file
Copy and paste contacts from xIs or .xIsx files

First Name

Integrated service
Import contacts from services like Google Contacts, Salesforce, Zendesk, and
more. Learn more

Last Name

Grow Your Email List

Now that you have a list of email subscribers, how can you reach
even more people?

Start by promoting your email newsletter to your existing membership
base. If you already have a website, blog, print newsletter, or social media
accounts, then you already have a built-in audience. Announce your new
email initiative on these channels and ask members to subscribe.

You can also promote your email list at in-person meetings and events.
Pass around a paper and pen, set up a laptop, or instruct members on how
to sign up on their mobile phones — this is the perfect time to collect their
email addresses! Having everyone in one room makes it easy to explain
how to sign up for emails and walk them through the process.

Another easy way to get new subscribers is by adding email sign-up forms
to your website. You can create sign-up forms within your email marketing
software platform, using a drag-and-drop builder to add fields for each type
of information you want to collect.

o Ask people to sign up for your monthly email newsletter by including
a pop-up on your homepage or calls-to-action in your blog posts.
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o Offer avaluable resource, such as an e-book or checklist, that people
can download in exchange for providing their email address.

o Next time you host an event, create a registration form on your website.
Not only will this help you track event attendance, but it also allows
you to collect new email addresses.

Subscribe to our Newsletter

Sign up for our newsletter to get a monthly email with upcoming events, biog posts, and
member spotights. Stay in the know and et helpful resources delivered straight to your

inbox! Add a nice

Email Address lookin® photo

First Name

Subscribe

Last Name Email Address

Made with Mailchimp

No matter which method you use to gather email addresses, make sure
that people understand what they are signing up for. Explain the value of
subscribing by telling people what type of content they will receive, the
frequency of the email blasts, and how the emails will benefit them.

Targeting Your Audience

Once you have built up your email list, consider which emails should go
to which folks on your list. You may sometimes want to send an email
blast to your entire list of contacts; other emails may be better suited for
a smaller audience.

For example, if you separate your list into current members and prospective
members, you can send each group the emails that are most relevant to them.
You can send emails about member-only benefits and events to current

members, and you can send recruitment-focused emails to prospective members.

Send highly targeted emails by breaking up your email list into smaller
segments or subgroups. You can do this either by creating separate lists
within your email marketing software or by using filters to categorize
people within a single list. Check out the how-to guides for your specific
email platform to learn how to do this.
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How to Write an Effective Email

The content of your emails should reflect what your organization is all
about. Be intentional with what you say and how you say it. You want your
audience members to be excited about seeing this email in their inbox.

What should you write about in your emails? The sky is the limit! Test out
different topics to see what resonates with your readers. To get you started,
here are a few ideas:

Calendar with upcoming events and degree dates
Historical facts or quotes from famous Masons
Spotlight on a Brother

Links to Masonic resources from around the internet
Updates on charitable activities

Tips on how to live our Masonic values in everyday life

Once you’ve chosen a topic, make sure that your email is engaging and easy
to read. Follow these best practices for every email:

Write a subject line that entices people to click and read more. For
example, rather than “September Newsletter,” try something like
“Don’t miss out on upcoming degree dates!”

Add structure to your email with headlines and bullet points. These
elements make it easier for people to read the email and see the
important points at a glance.

Include a call-to-action. What would you like subscribers to do after reading
your email? Invite them to take action by adding a button that drives them
to read a new blog post, sign up for an event, or submit a story.

Stay out of the spam folder by avoiding the tactics traditionally used
by spammers. Don’t write words in “ALL CAPS” or use too many
exclamation points. Be careful with sales-focused words that can
trigger spam filters, like “free,” “bonus,” or “order now.”

EMAIL MARKETING

7



//

<

o

i

Design Your Emails

When designing the layout of your email, start by choosing a preset template
in your email software. Templates make it easy to design a professional-
looking email, with no coding skills or technical knowledge required!

Have an announcement to make? Content Design

Share your big news.

Text Boxed Text Divider Image Image Group
Add a photo here. ImageCard Image+Caption  Social Share Social Follow Button
Footer GCode Video

Add a photo here. Add a photo here.

Announcements work best with a visually striking image followed by the details
that people need to get involved

Start by replacing the full-width header and main images with your own, or use
a solid color background.

Then, customize the layout by dragging and dropping elements like images
and text. Including clear, relevant images in each email will help draw
people’s attention to your message. Add your logo and choose colors and
fonts that are consistent with your brand for a cohesive look.

Build Images Design

The latest news for you
j You don't want to miss this.
—
mase e futten

= [ +

Divder_ Space More
Action Blocks [T

a e Your monthly news & updates

Get readers excited about your newsletter with a quick introduction that highlights your main topic, and let
oy Benbma | RSV 196 restof e emal cover e cetals
- Visit our Website
E =y
Poll Donation Coupon Upcoming Events

Layouts Keep your message brief, friendly, and to the

point. If readers need to know more than you can
fit here, add a link to an outside resource that
covers the rest.

Gy T Link o Addtonal Resources
—

Service Spotlight

il
b
]

I
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Finally, don’t forget to add a footer with links to your website, blog,

and social media channels.

Personalize Your Emails

The beauty of modern email marketing software is that you can add

a personalized touch to emails with high-tech features like marketing
automation. While the technology behind these tools is sophisticated, the
user interface makes it simple enough for even beginners to use.

You can’t write an individual email to every person on your list, but there
are ways to make it feel like you did. If your email sign-up form asks for
information like the person’s name, your software can dynamically insert
the subscriber’s name into the email. For example, you can begin every

email with a greeting like “Dear Brother [Name].”

Edit Greeting

Primary Greeting:

This will automatically insert the name of the contact

Dear | First Name v |D

3
Secondary Greeting: o

Used in place of Primary Greeting when no contact information is available

| Greetings! |

Welcome Email

ted greeting
Cancel Insert T who

Automated Series

Save time with a series of automated
emails. Start a series when a contact is
added to a list, after they open your
email, o click a link

Create Automated Series

Birthday Email Anniversary Email

Edit your draft, or start sending. Draft

Welcome message

Ediit name | Use advanced settings
Sends To
New contacts immediately after they join Potted Planter Fans and Customers.

From
Amelia Breiner « amelia@thepottecplanter.com

Subject
Thanks for joining us
Preview Text: We think you'l like it here.

Content

ooe
are branded. Learn how
........... =
Enable Sacial Cards

Send a Test Email

(%) With your paid account, now you can replace the Mailchimp badge
in your email facter with your own branding. Lesm how

(Z) Aplain-text version of this email will be included automatically. Edit

We recommend setting a default logo to make sure all your emails

[AREEICEIMN  Start Sending

Edit Belay And Recipients
Edit From

Edit Subject

Edit Design
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Automated emails will help you reach the right people, at the right time,
with the right message. The easiest way to get started with automation is
by sending a personalized welcome email to new subscribers. A friendly
and informative welcome email will leave a positive impression on new
subscribers right at the moment when they are interested in learning more.
This is your opportunity to give them a taste of future emails by sharing
links to featured blog posts, upcoming events, or helpful resources.

Send Your Email

Once your email is written, designed, and personalized, it’s time to send it
out to your list!

Make sure you proofread your email. Check for spelling and grammar
mistakes, and test your links to make sure they go to the correct webpage.
After you’ve reviewed the email, ask a friend to read through it as well —

a second set of eyes is always helpful.

Send a test email. Your email marketing software will give you the option

to send a preview email to yourself. You’ll be able to see how the email
displays in your inbox. If possible, view the email on both a desktop and a
mobile phone to make sure that it looks good on all screen sizes. If anything
looks odd in the test email, this is your chance to make adjustments.

Preview and Test v Schedule Your Campaign

Set up your schedule

Delivery date

Enter preview mode 1

September 26 2018

Send a test email & 2 Delivery time
(@) Send ataspecific time
Push to mobile 3
Open Link Checker 4
Social Cards 5

Once you’re happy with the email, get ready to send! You can send the

email immediately or schedule it to go out at a specific time. This is useful

if you want to prepare a timely email in advance, such as a reminder for an
upcoming event. Scheduling your email also gives you more control, allowing
you to send emails at a time when your audience is more likely to open them.
Test out different times of day and days of the week to see what works best,
and you can schedule future emails to go out at the optimal time.
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Save Changes  [ICRLCIY
@
All Campaigns (12)
[ selectall on page Sort: Last Modified v Page. 1 of2 >
> Folders + Date
~ Status 1282018 =]
Breakfast Today
M Time (EST):
Draft (6) DRAFT Email, Created Apr 13, 2017 e
s v o v || m
Active (2) Copy
Additional Options
Sent (4) Preview
Send Me Early Results
» Campaign Type Delete
Crepes al fresco
DRAFT Email, Created Apr 5, 2017 Edit d
Archived Newsletters
[ Resend to Non-Openers Learn More
Schedule
Deleted (0)

Track Your Results

After sending an email, check back in a few days to view your email metrics.
Looking at the reports for your email will help you know if it was successful,
and will give you some guidance on how to improve your next email campaign.

Open rate will tell you how many people opened the email from their inbox.
If your open rate is low, think about how you can write more engaging
subject lines.

Click-through rate measures how many people clicked on a link in your
email, whether it was a text hyperlink, an image that linked to your website,
or a call-to-action button. This metric helps you understand if people are
interested in the content of your email. By looking at the most-clicked links,
you will learn what content your audience likes the best.

Your email marketing software will provide you with a wealth of data, but
don’t forget about old-fashioned, in-person communication. When you see
your Brothers in person, ask them for their honest feedback on your latest
email. Hearing firsthand what they like and don’t like will give you a clear
direction for how to improve future emails.

Opens by device

Time P . Total ,  Open 'K . Bounce . Unsubscribe
Sent s * sent ° Rate T : N Rate *

[ Thudul | Untitled Campaign Created 3 100% 66.7% 0% 0%
28,2006 | 2016/07/26, 14155 PM N

132 AM
12018 9:58AM
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Conclusion

Get started with email marketing today to improve communication with
your audience. If you follow the guidelines and best practices outlined in

this e-book, you will be sure to get off to a great start.

Masonic Marketing Series

Masonic Marketing Series is a service provided by 32° Scottish Rite
Freemasonry, Northern Masonic Jurisdiction to help Masons use
digital marketing tools to promote Freemasonry and communicate
with Brothers online.

To download more e-books in the series, visit
www.scottishritenmj.org/masonic-marketing
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